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At Merz Aesthetics, we exist to 
fuel confidence by helping 
people look better, live better 
and feel better.


Our belief in this higher-order 
benefit of medical aesthetics is 
what drove us to start a new 
conversation around how every 
person’s journey to look, live 
and feel their best is unique.
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The Pillars of Confidence study 
analyzed the perspectives of 
15,000 adults across 15 countries 
to uncover the connection 
between confidence and 
medical aesthetics.
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Key Global 
Findings

72%
of people surveyed 

agreed with the 
statement, "I am 

confident in who I am.”

72%
of respondents said 

that aesthetic 
treatments impact how 
they view themselves.

69%
of people surveyed 

seek aesthetic 
treatments to reflect 
how they feel inside.

Notes: S1: Please read the following statements and indicate how much you 
agree or disagree with each. (somewhat agree/strongly agree)​ 
Q22: How much do you agree or disagree with each statement? I use 
aesthetic treatments to help create a look that is inspired by how I feel inside.​ 
Q19: How much do agree or disagree with each statement? Aesthetic 
treatments have an impact on … (agree/strongly agree)
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Key Findings in 
NA

71%
of people surveyed 

agreed “I am confident 
in who I am.”

62%
of people use 

aesthetic treatments 
to help create a look 

that is inspired by how 
they feel inside.

68%
of people feel 

aesthetic treatments 
impact how they view 

themselves. 

Notes: S1: Please read the following statements and indicate how much you 
agree or disagree with each. (somewhat agree/strongly agree)​ 
Q22: How much do you agree or disagree with each statement? I use 
aesthetic treatments to help create a look that is inspired by how I feel inside.​ 
Q19: How much do agree or disagree with each statement? Aesthetic 
treatments have an impact on … (agree/strongly agree)



Aesthetics and 
Aging
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While many respondents accept 
and embrace the aging process, 
others remain apprehensive.

Notes: Q18. Please read each statement about aging and indicate which of 
the following “does not describe me at all" vs. "describes me very much.” 
(describes me mostly/very much) ​

66%

47%

44%

40%

35%

32%

25%

18%

Aging is a natural part of life

I don’t want to be perceived as someone older 
than I am

As I get older, I have more autonomy over my 
choices

I’m worried that my physical appearance will 
decline as I get older

I’m worried that the beauty I had when I was 
younger will fade as I get older

I fear getting older

As I get older, I fear losing my sense of self

I’m excited about getting older
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The U.S. and Canada are aligned, 
with no notable differences 
between those surveyed across 
the two markets.​

Notes: Q18. Please read each statement about aging and indicate which of 
the following “does not describe me at all" vs. "describes me very much.” 
(describes me mostly/very much)​

North America United States Canada
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Notes: Q24. What are the top three factors that influence your decision to 
have or to consider having an aesthetic treatment? ​

What are the top three factors that 
influence your decision to have, or to 
consider having, an aesthetic treatment?

72%
Manage the aging 

process

66%
Desire to look 

younger

40%
Comments from a 
family member/
friend/spouse/

partner


Managing the aging process is a key 
driver of the desire to have aesthetic 
treatments.



Aesthetics and 
Personal 
Empowerment
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Notes: Q12. Please tell us how much each of the following statements 
describes you, personally. (describes me mostly/very much)

Respondents largely feel true to 
themselves.

I know who I am I have a positive 
attitude toward 

myself 

I am consistently 
the “real me,” even 

with different 
people​

54%

70% 69%
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Notes: Q20. How much do you agree or disagree with each statement? 
After getting aesthetic treatments, I feel … (agree/strongly agree)

Respondents reported that aesthetic 
treatments help them feel refreshed, 
more alive and ready to embrace 
new experiences.

After getting aesthetic treatments, I feel …

80%

78%

77%

73%

73%

64%

64%

63%

62%

60%

60%

56%

55%

Like I have taken care of myself

Refreshed

Satisfied

Rejuvenated

That I engaged in effective self-care

Cared for

In control

Empowered

More fulfilled

More energized

More alive

Free to take on new experiences

Powerful



Confidential and proprietary information of Merz Aesthetics 14

These sentiments are common 
in respondents across both the 
U.S. and Canada.​

Notes: Q20. How much do you agree or disagree with each statement? 
After getting aesthetic treatments, I feel … (agree/strongly agree)​

North America United States Canada
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Notes: Q19. How much do you agree or disagree with each statement? 
Aesthetic treatments have an impact on … (agree/strongly agree)

Aesthetic treatments have an impact on …

A majority of respondents feel 
aesthetic treatments impact how they 
view themselves and how confident 
they feel in everyday social 
situations.

My view of myself

My outlook on life in 
general

How confident I feel 
in everyday social 

situations

My ability to attract a 
new partner or 

relationship

How attractive 
others find me to be

My openness to 
interact with new 

people

68% 65%

52% 50% 44%

61%
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Notes: Q3. What do you hope to achieve from aesthetic treatments? (select 
all that apply)

For some, aesthetics treatments may do 
more than enhance appearance - they 
may help to increase self-confidence.

What do you hope to achieve from 
aesthetic treatments?

55%

44%

40%

39%

38%

37%

36%

32%

29%

28%

23%

18%

Improved appearance

       Long-lasting results

Improved skin health

Prevent signs of aging

Increased self-confidence

Reverse signs of aging

Improve skin tone/texture

Enhanced body image

Boosted mental well-being

Increase skin glow/radiance

 Improve a specific feature

Brighten skin color
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Notes: Q12. Please tell us how much each of the following statements 
describes you, personally. (describes me mostly/very much) 
Image source: iStock.com/kieferpix.

72%

58%

57%

I believe that developing self-
confidence is important to one’s 

well-being

In general, I think that I can obtain 
outcomes that are important to me

I believe I can succeed at any 
endeavor I set my mind to

Many respondents view confidence 
as a key part of overall well-being.



Aesthetics and 
Daily Life
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Half of people 
surveyed in NA feel ​
confident when they 
look at their reflection.​

Notes: Q10. How confident do you feel when you look in the mirror? 
(somewhat confident or very confident)

50%
I feel somewhat/very 

confident when I look in the 
mirror

CanadaUS

49%52%
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Many people surveyed 
appreciate and love their bodies, 
despite their imperfections.

Notes: Q15. How much do you agree or disagree with each statement 
about your relationship with your body? (agree/strongly agree)

69%

65%

57%

57%

54%

50%

46%

40%

32%

23%

I respect my body


I am attentive to my body’s needs


I feel comfortable in my own skin

I am critical of my physical 
appearance

I appreciate the different and unique 
things about my body

I feel love for my body

I struggle accepting my physical 
imperfections

I don’t like to analyze my 
appearance

I feel uncomfortable in my own skin

I am indifferent to my physical 
appearance
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People surveyed in the U.S. 
demonstrate greater respect 
and love toward their bodies 
when compared to Canadians.​

Notes: Q15. How much do you agree or disagree with each statement 
about your relationship with your body? (agree/strongly agree)​

North America United States CanadaNorth America United States Canada

80%

70%

60%

50%

40%

30%

20%

10%

0%

I r
es

pe
ct

 m
y 

bo
dy

I a
m

 a
tte

nt
iv

e 
to

 m
y 

bo
dy

's
 n

ee
d

I f
ee

l c
om

fo
rt

ab
le

 in
 m

y 
ow

n 
sk

in

I a
m

 c
rit

ic
al

 o
f m

y 
ph

ys
ic

al
 a

pp
ea

ra
nc

e

I a
pp

re
ci

at
e 

th
e 

di
ffe

re
nt

 a
nd

 u
ni

qu
e 

th
in

gs
 

ab
ou

t m
y 

bo
dy

I f
ee

l l
ov

e 
fo

r m
y 

bo
dy

I s
tr

ug
gl

e 
ac

ce
pt

in
g 

m
y 

ph
ys

ic
al

 
im

pe
rf

ec
tio

ns

I d
on

't 
lik

e 
to

 a
na

ly
ze

 m
y 

ap
pe

ar
an

ce
 

I f
ee

l u
nc

om
fo

rt
ab

le
 in

 m
y 

ow
n 

sk
in

I a
m

 in
di

ffe
re

nt
 to

 m
y 

ph
ys

ic
al

 a
pp

ea
ra

nc
e



Confidential and proprietary information of Merz Aesthetics 22

Notes: Q9. Which, if any, of the following life events or circumstances 
would make you more likely to consider aesthetic treatments?

More than half of respondents seek 
aesthetic treatments for regular 
beauty maintenance.

Which life events or circumstances would 
make you consider aesthetic treatments?

53%

33%

31%

24%

16%

Regular beauty maintenance

Special events (e.g., graduations, 
weddings, reunions)

Life transitions (e.g., college, new 
job, divorce, retirement)

Milestone birthdays

Increased career visibility



External 
Influences
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External influences sometimes 
can intensify people’s 
awareness of their appearance.

Notes: Q16. Please read each statement about beauty and indicate which 
of the following “does not describe me at all" vs. "describes me very much.” 
(describes me mostly/very much)​

50%

39%

34%

23%

22%

20%

I believe that beauty is subjective​

I am satisfied with my own physical 
appearance​

Seeing myself on video calls has led 
me to pay more attention to my 

appearance​

I compare my appearance to others 
on social media​

Media has influenced how I perceive 
my own beauty​

I feel pressured to conform to 
society’s beauty standards​
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Notes: Q13. Please rate the level of influence that each of the below has on 
your perception of yourself. (very/extremely influential)

Close relationships and health care 
professionals were reported to have the 
most influence on self-perception.

What or who influences your 
self-perception?

50%

39%

38%

21%

20%

16%

15%

Partner/spouse

Friends/family

Health care professionals

Comments on your social media 
posts

Social media

Pop culture

Media ads
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Notes: Q5. How, if at all, do you learn about aesthetic treatments?

Survey respondents are increasingly 
turning to health care professionals, 
friends and family and social media 
for guidance.​

I learn about aesthetic treatments 
from …

40%
Health care 

professionals ​

37%
Social media and 

influencers

38%
Friends and 

family



Confidential and proprietary information of Merz Aesthetics 27

However, social media and 
online sources also have a 
notable influence on people 
surveyed in the U.S.​

Notes: Q5. How, if at all, do you learn about aesthetic treatments?​

North America United States Canada
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Notes: Q7. What factors would discourage you from discussing aesthetic 
treatments with others?​

Q6. How comfortable are you discussing aesthetic treatments with others? 
(somewhat/very comfortable)​

In NA, while two out 
of five respondents 
are discouraged 
from discussing 
aesthetic treatments 
due to fear of 
judgement from 
others, ​

52%
are very or somewhat 
comfortable discussing 
aesthetic treatments 
with others. ​
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Summary of the Study Findings

How people surveyed 
view their appearance 
may shape their 
confidence ...

Confidence isn't just 
about what's on the 
surface ...

This self-perception 
often impacts 
interactions with 
others, self-assurance 
in professional 
settings, and personal 
relationships.

It's built from a deeper, 
internal sense of self 
that informs how 
respondents feel when 
they see their 
reflection.

Aesthetic treatments 
may be not only 
about outward 
appearances ...

While there are 
some potential 
hurdles to consider 
when it comes to 
discussing aesthetic 
treatments …

They can serve as a 
bridge between how 
people surveyed view 
themselves and how 
they interact with the 
world.

The conversation 
around aesthetic 
choices is evolving as 
these treatments 
continue to be 
incorporated into 
regular beauty and 
self-care routines.
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Study Methodology

Qualifying participants have either had an 
aesthetic treatment or are open to having 
one.

42% would definitely consider getting an aesthetic 
treatment in the next 24 months.

56% might consider getting an aesthetic treatment 
in the next 24 months.

48% have had an aesthetic treatment in the past.
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Study Methodology

Of the qualifying participants who have 
had an aesthetic treatment in the past …

30% had aesthetic treatment(s) in the past 12 
months.

42% had one type of treatment.

58% had two or more types of treatment.

Of those 30% ...

40% have had an aesthetic treatment in the past 2 
years.

20% of participants are current users of products/
treatments in the categories of facial 
injectables, energy-based devices, facial 
treatments for wrinkles, fine lines and/or skin 
smoothing.

10% of participants have had aesthetic treatment(s) 
in the past 12 months, but not in the treatment/
product categories of facial injectables, energy-
based devices, facial treatments for wrinkles, 
fine lines and/or skin smoothing.

15% of participants have used aesthetic treatment(s) 
in the past, but not in the past 12 months.
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Study Methodology

Net qualifying incidence: 40%

Median interview length: 14 minutes

Gender:

Online (device-agnostic) survey took place between September 23, 2024 
and October 8, 2024.


Participants did not receive monetary compensation but did accumulate 
points to be redeemed for a variety of rewards.

Study was conducted in adherence to the standards of ESOMAR and the 
International Chamber of Commerce/ESOMAR International Code on 
Market and Social Research.


All survey results are shown at a regional level unless otherwise noted.

Female: Male:

75% 25%

Countries: N=1,000 per market

U.S. Canada

Age: 21 to 75



Help us continue 
the conversation:



If you have any questions about the 
information, please contact us at 
media@merz.com


© 2025 Merz North America, Inc. Merz 
Aesthetics and the Merz Aesthetics 
Confidence To Be Logo are trademarks 
and/or registered trademarks of Merz 
Pharma GmbH & Co. KGaA in the U.S. and/
or certain other countries.


