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At Merz Aesthetics, we exist to
fuel confidence by helping
people look better, live better
and feel better.

Our belief in this higher-order
benefit of medical aesthetics is
what drove us to start a new
conversation around how every
person’s journey to look, live
and feel their best is unique.

MERZ AESTHETICS®

CONFIDENCE TO BE

Confidential and proprietary information of Merz Aesthetics 03



The Pillars of Confidence study
analyzed the perspectives of
15,000 adults across 15 countries
to uncover the connection
between confidence and
medical aesthetics.
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Key Global
Findings

7276 T2%

of people surveyed of respondents said
agreed with the that aesthetic
statement, "l am treatments impact how
confident in who am.” they view themselves.

697

of people surveyed
seek aesthetic

treatments to reflect

how they feel inside.

Notes: S1: Please read the following statements and indicate how much you
agree or disagree with each. (somewhat agree/strongly agree)

Q22: How much do you agree or disagree with each statement? | use
aesthetic treatments to help create a look that is inspired by how | feel inside.
Q19: How much do agree or disagree with each statement? Aesthetic
treatments have an impact on ... (agree/strongly agree)
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Aesthetics and
Aging
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While many respondents accept
and embrace the aging process,
others remain apprehensive.

Aging is a natural part of life X3

As | get older, | have more autonomy over my
choices

| don’t want to be perceived as someone older

than | am BRI

I’'m worried that my physical appearance will

decline as | get older R

I’m worried that the beauty | had when | was

younger will fade as | get older BEIN

| fear getting older RS

As | get older, | fear losing my sense of self [REEXS

21%

67
-
NS

I'm excited about getting older

Notes: Q18. Please read each statement about aging and indicate which of
the following “does not describe me at all" vs. "describes me very much.”
(describes me mostly/very much)
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Managing the aging process is a key
driver of the desire to have aesthetic
freatments.

What are the top three factors that
influence your decision to have, or to

consider having, an aesthetic
treatment?

66%

Manage the
aging process

61% 38%

Desire to look Comments from a
younger family member/
friend/spouse/partner

Notes: Q24. What are the top three factors that influence your decision to
have or to consider having an aesthetic treatment?

MERZ AESTHETICS®

CONFIDENCE TO BE

Confidential and proprietary information of Merz Aesthetics 08



Aesthetics and
Personal

Empowerment
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Respondents largely feel true to
themselves.

73%

68% 62%

| know who | am | am consistently | have a positive
the “real me,” even attitude toward
with different myself
people

Notes: Q12. Please tell us how much each of the following statements
describes you, personally. (describes me mostly/very much)
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Respondents reported that aesthetic
treatments help them feel refreshed,
more alive and ready to embrace
new experiences.

After getting aesthetic treatments, | feel ...

Satisfied BE:$IA

Like | have taken care of myself [:y5A

Refreshed BwisyA

Rejuvenated Byas/A

That | engaged in effective self-care By

Cared for ByaskA

More fulfilled BwZi%A

Empowered ByiEiA

More alive @y

More energized BWANA

Free to take on new experiences WA{:-TA

In control WF:1A

Powerful Br-9:024

Notes: Q20. How much do you agree or disagree with each statement?
After getting aesthetic treatments, | feel ... (agree/strongly agree)
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Many respondents prioritize
self-care ...

76%
Self-care is something | make time °
for
. 74%
| am willing to take on new
challenges
I am confident in who [ am
66%
| am an emotionally strong person
64%
My appearance matches how | feel
inside
62%
| am very concerned about my
appearance
: 60%
| am in control of my future
outcomes

Notes: S1. Please read the following statements and indicate how much
you agree or disagree with each. (somewhat agree/strongly agree)
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... and they also report a strong
connection between aesthetic
treatments and self-care.

After getting aesthetic treatments,
| feel empowered to ...

77%

Expand my self-
care routine

75% 74%

Explore new ways to Successfully
implement self-care prioritize my beauty/
into my life self-care routine

Notes: Q21. How much do you agree or disagree with each statement?
After getting aesthetic treatments, | feel empowered to ...
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A majority of respondents feel
aesthetic treatments impact how they
view themselves.

Aesthetic treatments have an impact

on (XX )

72% 66% 62%

My view of myself How confident | How attractive
feel in everyday others find me to
social situations be

o
60% 57% 54%

My outlook on life My openness to My ability to

in general interact with new attract a new
people partner or

relationship

Notes: Q19. How much do you agree or disagree with each statement?
Aesthetic treatments have an impact on ... (agree/strongly agree)
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For some, aesthetics treatments may
do more than enhance appearance -
they may help to increase self-
confidence.

What do you hope to achieve from

aesthetic treatments?

Improved appearance B:pIA

Increased self-confidence BEYMA

Improved skin health REYF

Long-lasting results {07

Prevent signs of aging ety

Enhanced body image eisi

Reverse signs of aging e

Improved skin tone/texture eIV

Boosted mental well-being P23

Increase skin glow/radiance P33

Improve a specific feature P13

Brighten skin color EPAN3

Notes: Q3. What do you hope to achieve from aesthetic treatments? (select

all that apply)
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Many respondents view confidence
as a key part of overall well-being.

| believe that developing self-
confidence is important to one’s
well-being

In general, | think that | can obtain
outcomes that are important to me

| believe | can succeed at any
endeavor | set my mind to

Notes: Q12. Please tell us how much each of the following statements
describes you, personally. (describes me mostly/very much)
Image source: iStock.com/kieferpix.
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Aesthetics and
Daily Life
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More than half
of respondents
feel confident
when they look
In the mirror.

24 %

| feel somewhat or very
confident when | look in the
mirror.

66"/} 51) 90%

Latin America Europe, The  North America Asia-Pacific
(LATAM) Middle East (NA) (APAC)
and Africa
(EMEA)

47%

Notes: Q10. How confident do you feel when you look in the mirror?
(somewhat confident or very confident)
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Nearly half of people surveyed are
satisfied with their physical
appearance.

| believe that beauty is
subjective

44%

| am satisfied with my own
physical appearance

Seeing myself on video calls
has led me to pay more
attention to my appearance

40%

Media has influenced how | 30%

perceive my own beauty

28%
| compare my appearance to

others on social media

26%
| feel pressured to conform to °

society’s beauty standards

Notes: Q16. Please read each statement about beauty and indicate which
of the following “does not describe me at all" vs. "describes me very much.”
(describes me mostly/very much)
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More than half of respondents seek
aesthetic treatments for regular
beauty maintenance.

Which life events or circumstances

would make you consider aesthetic
treatments?

Regular beauty maintenance

Life transitions (e.g., college,
new job, divorce, retirement)

Special events (e.g.,
graduations, weddings,
reunions)

Increased career visibility

Milestone birthdays

Notes: Q9. Which, if any, of the following life events or circumstances
would make you more likely to consider aesthetic treatments?
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Nearly half of
respondents
look to
aesthetic
treatments to
help improve
facial skin.

What part of your face and/or body do

you look to aesthetic treatments to
improve or solve?

Facial skin 47%

Under eye area PN

Abdomen 30%

Nose 21%

Facial hair EoYVA

Neck/neckline RRT-TH

Forehead 19%

LIpS 18%

Cheeks Ry%

Brows 17%

Notes: Q4: What part of your face and/or body do you look to aesthetic
treatments to improve or solve?
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Natural-looking results are among
the top reasons people surveyed
choose a specific aesthetic treatment
provider or clinic.

60%

50%

40%
30%
20%
10%
i_

® Reputation of the clinic/medspa

Natural-looking results

Cost

Reputation of the provider
Recommendations from friends or family

Before and after photos

Location
Ease of access/easy booking system
Social media ads/influencer reviews

® Other

Notes: Q8. Which, if any, of these factors would most influence your
decision to choose a specific aesthetic treatment provider or clinic?
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More than three quarters of
respondents seek aesthetic
treatments that lend natural results.

79%

62% 60%

| prefer my Aesthetic | see myselfin a
aesthetic treatments help more positive light
treatments to lend me see myself as because of
natural results. my younger self. aesthetic
treatments.
59% o
55% 47%

Aesthetic Aesthetic Getting aesthetic
treatments help treatments are an treatments is part
me speak to important part of of my ongoing
myself in a more my self care. beauty routine.

positive manner.

Notes: Q25. How much do you agree or disagree with each statement?
(agree/strongly agree)
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Many respondents are concerned
about their aesthetic treatments
having unnatural results.

What, if any, are your biggest concerns

about aesthetic treatments?

49%

Fear of unnatural
results

48% 45%

Safety Ongoing costs of
treatments

Notes: Q2. What, if any, are your biggest concerns about aesthetic
treatments? (select all that apply)
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External
Influences

MERZ AESTHETICS®

Confidential and proprietary information of Merz Aesthetics 25



More than a quarter of respondents
feel societal beauty standards are
extremely or very influential on their
decision to consider aesthetic
treatments.

How much do societal beauty standards

impact your decision to consider aesthetic
treatments?

Extremely
influential
6%
Somewhat
influential

24%

Very
influential
22%

Neutral
31%

Notes: Q23. How much do societal beauty standards impact your decision
to consider aesthetic treatments?
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Close relationships and health care
professionals were reported to have
the most influence on self-perception.

What or who influences your

self-perception?

52%

Partner/spouse

, 48%
Health care professionals

45%
Friends/family

_ B 29%
Social media

Comments on your social media FEY:tH
posts

24%
Pop culture

23%

Media ads

Notes: Q13. Please rate the level of influence that each of the below has on
your perception of yourself. (very/extremely influential)
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Many respondents learn about
aesthetic treatments through social
media/influencers and from health
care professionals and friends/family.

46%

Social media/
influencers

46% 37%

Health care Friends/family
professionals

Notes: Q5. How, if at all, do you learn about aesthetic treatments?
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While two out of five
respondents are
discouraged from
discussing aesthetic
treatments due to
fear of judgement
from others,

5675

are very or somewhat
comfortable discussing
aesthetic treatments
with others.

Notes: Q7. What factors would discourage you from discussing aesthetic
treatments with others?

Q6. How comfortable are you discussing aesthetic treatments with others?
(somewhat/very comfortable)
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Summary of the Study Findings

How people surveyed
view their appearance
may shape their
confidence ...

Confidence isn't just
about what's on the
surface ...

Aesthetic treatments
may be not only
about outward
appearances ...

While there are
some potential
hurdles to consider
when it comes to
discussing aesthetic
treatments ...

This self-perception
often impacts
interactions with
others, self-assurance
in professional
settings, and personal
relationships.

It's built from a deeper,
internal sense of self
that informs how
respondents feel when
they see their
reflection.

They can serve as a
bridge between how
people surveyed view
themselves and how
they interact with the
world.

The conversation
around aesthetic
choices is evolving as
these treatments
continue to be
incorporated into
regular beauty and
self-care routines.
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Study Methodology

Qualifying participants have either had an
aesthetic treatment or are open to having
one.

48% have had an aesthetic treatment in the past.

Q/ would definitely consider getting an aesthetic
424 O treatment in the next 24 months.

6(7 might consider getting an aesthetic treatment
5 O in the next 24 months.
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Study Methodology

Of the qualifying participants who have
had an aesthetic treatment in the past ...

Cy had aesthetic treatment(s) in the past 12
30 O months.

Of those 30% ...
o 42% had two or more types of treatment.

o 58% had one type of treatment.

have had an aesthetic treatment in the past 2

40% years.

0, Of participants are current users of products/

20 /Q treatments in the categories of facial
injectables, energy-based devices, facial
treatments for wrinkles, fine lines and/or skin
smoothing.

O of participants have had aesthetic treatment(s)

1()/@ in the past 12 months, but not in the treatment/
product categories of facial injectables, energy-
based devices, facial treatments for wrinkles,
fine lines and/or skin smoothing.

Q/ of participants have used aesthetic treatment(s)
15 O in the past, but not in the past 12 months.
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Study Methodology

A total of 37,924 adults from 15 countries
were screened, with 1,000 per country

qualifying.

Age: 2110 /5*
*In APAC, the age range is 2110 65.

Gender:

Female:

75%

Male: Net qualifying
incidence: 40%

Median interview
length: 14 minutes

Countries:
NA LATAM APAC EMEA
Brazil Colombia China  SouthKorea  France Germany ltaly
& o@D ()@
Canada CostaRica  Mexico Thailand Spain UK UAE
— — A A\
* A1 N4
- - W 41

Online (device-agnostic) survey took place between September 23, 2024
and October 8, 2024.

Participants did not receive monetary compensation but did accumulate
points to be redeemed for a variety of rewards.

Study was conducted in adherence to the standards of ESOMAR and the
International Chamber of Commerce/ESOMAR International Code on
Market and Social Research.
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Breakdown of Past Aesthetic
Treatments

Facial treatments for wrinkles,
fine lines, and smoothing skin
(chemical peels)

Facial filler injectables (e.g.,
hyaluronic acid fillers for EEPA
moisturizing, collagen boosters/
biostimulators)

Facial injectables for treatment
of wrinkles and fine lines (e.g., BIGA
botulinum toxin, neurotoxins,
stem cells)

Energy-based device for skin Ep1IA
tightening (including radio
frequency)

Body contouring

Semi-permanent facial tattooing
(e.g., semi-permanent makeup)

Notes: S4. Which of the following aesthetic treatments have you received
in the past 12 months?
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Help us continue
the conversation:
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If you have any questions about the
information, please contact us at
media@merz.com

© 2025 Merz North America, Inc. Merz
Aesthetics and the Merz Aesthetics
Confidence To Be Logo are trademarks
and/or registered trademarks of Merz
Pharma GmbH & Co. KGaA in the U.S. and/
or certain other countries.
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